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¸ƻǳǊǎ ¢ǊǳŜπƭȅΣ ±ƛŎŜǊƻȅ wŜǎŜŀǊŎƘ 
¢ǊǳŜŎŀƭƭŜǊΩǎ ǊŜǎǇƻƴǎŜ intentionally misdirects valid crit icism of its platform, operations, 

compliance & risk profi le. 

PLEASE READ IMPORTANT DISCLAIMER ς PAGE 11 

October 5, 2022 ς On October 3, 2022 ς Truecaller released a press statement ƛƴ ǊŜǎǇƻƴǎŜ ǘƻ ±ƛŎŜǊƻȅΩǎ ǊŜǇƻǊǘ, 

¢ǊǳŜŎŀƭƭŜǊΩǎ ¢ǊǳŜ /ƻƭƻǊǎΣ ƻƴ hŎǘƻōŜǊ о, 2022. As expected, ¢ǊǳŜŎŀƭƭŜǊΩǎ ǎǘŀǘŜƳŜƴǘ fell squarely within the 

clutches of Catch-22 (the greatest catch there is). 

Here at Viceroy, we like to keep one in the barrel in case management decide to persist with nonsense narratives.  

Á As of latest available filings, Truecaller is subject to tax proceedings in Sweden and investigations in 

LƴŘƛŀΦ ¢Ƙƛǎ ƛǎ ŘƛǎŎƭƻǎŜŘ ƛƴ ¢ǊǳŜŎŀƭƭŜǊΩǎ ƻǿƴ ǇǊƻǎǇŜŎǘǳǎΦ 

Á ¢ǊǳŜŎŀƭƭŜǊΩǎ ǇǊƻǎǇŜŎǘǳǎ ƘƛƎƘƭƛƎƘǘǎ ŜǾŜǊȅ ǎƛƴƎƭŜ Ǌƛǎƪ ±ƛŎŜǊƻȅ ƘŀǾŜ ƛŘŜƴǘƛŦƛŜŘ ŀǎ ŀ ǊŜŀƭ Ǌƛǎƪ ǘƻ ƛǘǎ ōǳǎƛƴŜǎǎ. 

Á Management proactively install safeguards to prevent minors from downloading its app, but refuse to 

acknowledge that most of its phone book, including minors, consists of non-consenting, non-user data. 

Á Management acknowledge a huge privacy breach while preaching the άprivacy focusedέ ƴŀǘǳǊŜ of its 

public phone-book.  

This report will scrutinize ¢ǊǳŜŎŀƭƭŜǊΩǎ logical gymnastics, mutually exclusive arguments, and healthy dose 

authoritative bias. Our earlier reports can be found on our website below: 

https://viceroyresearch.org/truecaller-research/ 

While drafting its response, Truecaller have been diligently buying back stock, as they must have truly nothing 

better to spend their money on. 

1. ¢ǊǳŜŎŀƭƭŜǊΩǎ ŘǳŜ ŘƛƭƛƎŜƴŎŜ  

TruecallŜǊΩ ŎƻƳƳŜƴŎŜǎ ƛǘǎ ǎǘŀǘŜƳŜƴǘ ōȅ ǎǘŀǘƛƴƎ ǘƘŀǘ ǘƘŜ ŎƻƳǇŀƴȅ ƘŀǎΣ ƛǘǎŜƭŦΣ ŘƛƭƛƎŜƴǘƭȅ ǊŜǾƛŜǿŜŘ ƻǳǊ ǊŜǇƻǊǘ, 

ŎƻƴŘǳŎǘƛƴƎ άŜȄǘŜƴǎƛǾŜ ŀƴŀƭȅǎƛǎέΣ ŀƴŘ ŎƻƴŎƭǳŘŜǎ ǘƘŀǘ ƻǳǊ άŀƭƭŜƎŀǘƛƻƴǎ ƻŦ ƳƛǎŎƻƴŘǳŎǘέ ŀǊŜ ƛƴŎƻǊǊŜŎǘΦ It then 

bizarrely states that the provision of a prospectus somehow absolves it from any wrongdoing. 

 
Figure 1 ς Extract from Truecaller Response 

Á CƻǊ ǎƛƳǇƭƛŎƛǘȅΩǎ ǎŀƪŜΣ ǎhareholders should request details of TrueŎŀƭƭŜǊΩǎ άŜȄǘŜƴǎƛǾŜ ŀƴŀƭȅǎƛǎέ ǿƘƛŎƘ ŀōǎƻƭǾŜǎ 

them of any wrongdoing. We will happily retract our report if this is really the case (we doubt it). 

Á Truecaller claims to be άŘǊƛǾŜƴ ōȅ ŀ ǎŜƴǎŜ ƻŦ ǇǳǊǇƻǎŜ ŀƴŘ ŀ ōŜƭƛŜŦ ƛƴ ǎǘǊƻƴƎ ǾŀƭǳŜǎέΣ a phrase that means 

nothiƴƎ ŀƴŘ ŎƻǳƭŘ ƻƴƭȅ ƘŀǾŜ ōŜŜƴ ǇǳƭƭŜŘ ŦǊƻƳ ŀ ǊŜƧŜŎǘŜŘ ƛƴǘŜǊƴΩǎ /± ƻǊ ŀ Ϸплƪ aŎYƛƴǎŜȅ PR consultation 

session.  

- Truecaller spends almost nothing on R&D and claims it will compete with OEMs, Apple and Google, 

Whatsapp and the Indian Government. 

- TruecallerΩǎ Lth was substantially an opportunity for founders and VCs to exit.  

- Seemingly uƴŀōƭŜ ǘƻ Řƻ ŀƴȅǘƘƛƴƎ ǿƛǘƘ ǘƘŜ ƭƛǘǘƭŜ ŎŀǎƘ ƛǘ ǊŀƛǎŜŘΣ ƛǘΩǎ ƴƻǿ ōǳȅƛƴƎ ōŀŎƪ ǎǘƻŎƪΦ  

https://viceroyresearch.org/truecaller-research/
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tǊƻǎǇŜŎǘǳǎ άwƛǎƪ CŀŎǘƻǊǎϦ 

TruecallerΩǎ ǇǊƻǎǇŜŎǘǳǎ1 effectively lists ŀƭƭ ƻŦ ±ƛŎŜǊƻȅΩǎ ƭŀǊƎŜǎǘ ŎƻƴŎŜǊƴǎ in its own risk section, including: 

Á Imposition of tax (including withholding taxes) on its international subsidiaries 

Á The implementation, enactment, and/or circumvention of data regulation in key geographies 

Á Uncertainty regarding its of data security, including liabilities and public perception as a result of breaches  

Á Noncompliance/removal from key partners (iOS and App Store) 

Á Redundancy in the wake of bigger players and its limited capacity to operate in the over-the-top space 

(Whatsapp, facebook messenger, etc). 

  
Figure 2 ς 9ȄǘǊŀŎǘ ŦǊƻƳ ¢ǊǳŜŎŀƭƭŜǊ tǊƻǎǇŜŎǘǳǎ άwƛǎƪ CŀŎǘƻǊǎέ 

  
Figures 3 & 4 - 9ȄǘǊŀŎǘ ŦǊƻƳ ¢ǊǳŜŎŀƭƭŜǊ tǊƻǎǇŜŎǘǳǎ άwƛǎƪ CŀŎǘƻǊǎέ 

  
Figures 5 & 6 - 9ȄǘǊŀŎǘ ŦǊƻƳ ¢ǊǳŜŎŀƭƭŜǊ tǊƻǎǇŜŎǘǳǎ άwƛǎƪ CŀŎǘƻǊǎέ 

  
Figures 7 & 8 - Extract from ¢ǊǳŜŎŀƭƭŜǊ tǊƻǎǇŜŎǘǳǎ άwƛǎƪ CŀŎǘƻǊǎέ 

  
Figures 9 & 10 - 9ȄǘǊŀŎǘ ŦǊƻƳ ¢ǊǳŜŎŀƭƭŜǊ tǊƻǎǇŜŎǘǳǎ άwƛǎƪ CŀŎǘƻǊǎέ 

Truecaller claims to dismiss risks Viceroy outlined based on ǘƘŜƛǊ άŜȄǘŜƴǎƛǾŜ ŀƴŀƭȅǎƛǎέ ŀƴŘ 

their Prospectus, which contains the same risks.  

²Ŝ ŀǎƪ ¢ǊǳŜŎŀƭƭŜǊ ƳŀƴŀƎŜƳŜƴǘ ǘƻ ǇƭŜŀǎŜ ƳŀƪŜ ŀǾŀƛƭŀōƭŜ ǘƘŜƛǊ άŜȄǘŜƴǎƛǾŜ ŀƴŀƭȅǎƛǎέ so 

investors can disregard their superseded Prospectus. 

 
1 https://corporate.truecaller.com/investors/ipo-2021  

https://corporate.truecaller.com/investors/ipo-2021
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2. Taxation 

Here at Viceroy, we like to keep one in the barrel in case management decide to persist with nonsense narratives. 

This ǊŜǎǇƻƴǎŜ ǘƻ ƛǎǎǳŜǎ ǿŜ ƘƛƎƘƭƛƎƘǘŜŘ ƛƴ ¢ǊǳŜŎŀƭƭŜǊΩǎ ǘŀȄ ƛǎ ŎƻƳƛŎŀƭ, and intentionally omits key data. 

 

 
Figures 11 & 12 ς Extract from Truecaller Response 

Tax Investigation(s) ς Honeytrap 

Truecaller claims ƛǘ ƛǎ ƴƻǘ ǎǳōƧŜŎǘ ǘƻ ŀƴȅ άǘŀȄ ŦǊŀǳŘ ƛƴǾŜǎǘƛƎŀǘƛƻƴέ ƛƴ LƴŘƛŀΦ It appears management is intentionally 

misdirecting readers by limiting scope of ǇǊƻŎŜŜŘƛƴƎǎ ŀƴŘ ƛƴǾŜǎǘƛƎŀǘƛƻƴǎ ǘƻ άǘŀȄ ŦǊŀǳŘέ.  

Truecaller is indeed subject to tax proceedings in India, and a Swedish Tax Agency audit in relation to its 

transfer pricing, specifically verifying whether pricing was conducted on market terms. 

 
Figure 13 ς Extract from Truecaller IPO Sep 2021 
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We note that while these investigations/proceedings are for historical periods, their determinations will likely 

siƎƴƛŦƛŎŀƴǘƭȅ ƛƳǇŀŎǘ ŀƴȅ ŦǳǘǳǊŜ ŜŀǊƴƛƴƎǎ ŦǊƻƳ ¢ǊǳŜŎŀƭƭŜǊΩǎ ƭŀǊƎŜǎǘ Ƴŀrket. 

Management have not addressed these risks in subsequent interim & annual reports, nor any other 

announcements we are aware of. We believe they are ongoing. 

Can Truecaller confirm or deny whether it is subject to tax proceedings in India? 

Can Truecaller confirm or deny whether it is subject to a tax investigation in Sweden? 

How will any ŀŘǾŜǊǎŜ ǊǳƭƛƴƎǎ ƛƳǇŀŎǘ ¢ǊǳŜŎŀƭƭŜǊΩǎ ŜŀǊƴƛƴƎǎΚ 

Transfer Pricing Shenanigans 

Truecaller claim that it has begun paying taxes in the Indian tax year ending March 20222 because the company 

had finally turned a profit there and that ǘŀȄŜǎ ƛƴ LƴŘƛŀ ǿƻǳƭŘ ƎǊƻǿ άŀǎ wŜǾŜƴǳŜǎ ƛƴ LƴŘƛŀ ƛƴŎǊŜŀǎŜέΦ 

This is not correct. ¢ǊǳŜŎŀƭƭŜǊΩǎ ǘaxable revenues in India are not tied to their Indian revenues: they are tied to 

their Indian costs. ¢Ƙƛǎ ƛǎ ōŜŎŀǳǎŜ ¢ǊǳŜŎŀƭƭŜǊ LƴǘŜǊƴŀǘƛƻƴŀƭ [[tΩǎ ǊŜǾŜƴǳŜǎ ŀǊŜ ŜƴǘƛǊŜƭȅ ŦǊƻƳ ¢ǊǳŜŎŀƭƭŜǊ AB through 

the cost-plus method. 

The cost-plus method is the transfer pricing equivalent of markup pricing: a fixed mark-up rate is added to costs 

to determine pricing for units. Profits should theoretically be constant, and low margin. We believe this method 

is completely inappropriate for Truecaller: 

Á The Cost Plus method is typically prescribed for transfer pricing of undifferentiated units such as 

manufactured goods. 

Á The existence of undifferentiated units allows the auditor (and tax office) to verify that the transfer pricing 

is aligned to market prices (and, therefore, competitive). 

Á The local taxpayer entity (in this case, Truecaller India) sells only undifferentiated goods. It is not assumed 

to perform critical functions, take on risk, and/or contribute to development of the group (i.e. IP, trade 

secrets). 

Á Truecaller does not receive undifferentiated units from its Indian subsidiary.  

- It collects substantially all its revenue from Indian business. 

- Most of its employees are based in India, including sales staff and developers. 

- Truecaller servers are hosted in India for its largest market. 

- The function(s) performed by Truecaller International (India) is not replaceable by local competitors 

- ¢ƘŜǊŜ ŀǊŜ ƴƻ ŘŜƭƛǾŜǊŀōƭŜ άǳƴƛǘǎέ ǘƻ ƳŀǊƪ ǳǇΦ ¢ǊǳŜŎŀƭƭŜǊ appear to simply be adding a mark-up to 

operational cost values. 

Á ¢ƘŜǊŜ ƛǎ ƴƻ ǿŀȅ ǘƻ ǾŜǊƛŦȅ ƛŦ ƛƴŘƛǾƛŘǳŀƭ ŦǳƴŎǘƛƻƴǎ ŘŜƭƛǾŜǊŜŘ ŦǊƻƳ ¢ǊǳŜŎŀƭƭŜǊΩǎ Indian subsidiary are in line 

with market prices as they are critical functions to the business and cannot really be outsourced. 

As we have already noted: Truecaller appears to be subject to tax investigations and proceedings in India and 

Sweden. We believe the problem remains that the Indian subsidiary of Truecaller serves a critical function to the 

group and is being compensated via a meagre and opaque ƳŀǊƪǳǇ ƻƴ ǎǘŀŦŦ Ŏƻǎǘǎ ǘƻ ŀǾƻƛŘ LƴŘƛŀΩǎ ƘƛƎƘŜǊ ǘŀȄŜǎ 

rates. Per the Catch-22: this opinion appears to be shared by Truecaller when deflecting GDPR compliance: 

 
Figure 14 ς Extract from Truecaller Response 

 
2 These are due early-mid November 2022. 
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Financial Years Confusion 

Truecaller suggests the group made a loss in the year ending December 2020 and thus did not pay taxes in its 

Indian subsidiary. 

We reiterate that the Indian tax year ends in March, and in the Indian tax year ending March 2020, Truecaller 

generated a profit: 

 
Figure 15 ς Viceroy Analysis  

Our opinion remains, as always, that the transfer pricing for this period does not accurately reflect Truecaller 

LƴǘŜǊƴŀǘƛƻƴŀƭΩǎ ŎƻƴǘǊƛōǳǘƛƻƴ ǘƻ ¢ǊǳŜŎŀƭƭŜǊΩǎ ŜŀǊƴƛƴƎǎΦ 

GST Treatment 

Our original report briefly mentioned ¢ǊǳŜŎŀƭƭŜǊΩǎ D{¢ ƻōƭƛƎŀǘƛƻƴǎ. Truecaller paid no GST in India. ¢ǊǳŜŎŀƭƭŜǊΩǎ 

Indian auditor issued an Emphasis of Matter (EOM) specifically disclosing that Truecaller was seeking some 

guidance in relation to its GST treatment. 

 
Figure 16 ς Extract from Truecaller International financial statements 2021 

Truecaller claim payment to Google & Apple are export services and not subject to GST. They omit that Truecaller 

also offer direct sales outside of impression auctions. We note the following: 

Á Truecaller International (India) generates substantially all its revenues from Truecaller Scandinavia 

 
Figure 17 ς Extract from Truecaller International financial statements 2021 

Á Truecaller advertising customersΩ (i.e. those who purchase ads on Truecaller) terms of service is with 

Truecaller International (India), not Truecaller AB 

 
Figure 18 ς Truecaller Ads Terms & Conditions3 

Á Truecaller has a local Indian sales department presumably dealing in sales, which are sold to Indian 

customers and billed from Sweden. These ads are inevitably pushed to users back in India. 

 
3 https://advertisers.truecaller.com/  

Truecaller Earnings Analysis Q1 2020 Q2 2020 Q3 2020 Q4 2020 Q1 2021

NPBT (14,547)       (14,547)       34,184       (47,800)       42,796       

Acumulated NPBT - Year Ending Q1 2021 (14,547)       19,637       (28,163)       14,633       

* Note that Q1 & Q2 2020 are averaged over the 6 months. Viceroy were unable to find quarterly figures for this period.

https://advertisers.truecaller.com/
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3. User consent 

TruecallerΩǎ self-assessment of how user consent works is woefully inaccurate: 

 
Figure 19 ς Extract from Truecaller Response Report 

At its core: Truecaller refuses to acknowledge that it has a responsibility to non-users, whose data publicly 

available on their phone-book. It instead relies on a flimsy condition of use in which defers its consent 

responsibilities onto direct users, asking them to confirm with every person in their contact book that they 

άconsentέ to their data being processed and publicly shared by Truecaller. 

 
Figure 20 ς Truecaller Rest of World Privacy Policy 

This not legally constitute consent (unilateral consent is not valid outside of special circumstance). We do not 

expect this argument to hold up under any regulatory or legal scrutiny. We also do not ōŜƭƛŜǾŜ ŀƴȅ ƻŦ ¢ǊǳŜŎŀƭƭŜǊΩǎ 

own executive team can provide us evidence where they obtained consent of their entire contact book before 

ǳǇƭƻŀŘƛƴƎ ǘƘŜƛǊ ŘŜǘŀƛƭǎ ƻƴǘƻ ¢ǊǳŜŎŀƭƭŜǊΩǎ ǇƭŀǘŦƻǊƳΦ  


